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Executive summary

Alexandra Williamson and Assoc Prof Wendy Scaife
The Australian Centre for Philanthropy and Nonprofit Studies, Queensland University of Technology

The topic of giving and volunteering in Australia is diverse. The extent to which it is documented
varies and it is challenging to capture the multitude of voices and detail what is known about a wide
field of activity. Much has been written but much remains to be explored. Giving Australia 2016 will
amplify what is known as well as generate fresh research questions. These literature reviews form the
underlying knowledge base on which Giving Australia 2016 is built.

This collection represents the first output of Giving Australia 2016. This executive summary provides
an overview of the academic and professional evidence that is relevant to the four main groups of
research participants, namely: individual and household givers and volunteers; business givers and
volunteers; recipients and mediators of giving and volunteering (including nonprofit sector
organisations and social enterprises); and philanthropic foundations and major donors.

Below, we review the predominant trends surfacing from the literature as a whole and identify areas
of significance that are not well represented in the literatures reviewed.

The changing sociality of giving and volunteering

While volunteering has always been motivated by, and a producer of, new social relationships, giving
and volunteering collectively through giving circles, crowdfunding and workplace programs
exemplifies the changing social side to giving and volunteering. Sharing giving and volunteering stories
on social media, particularly in the context of peer-to-peer fundraising, generates support from
families, friends and neighbours. Community foundations bring donors together in support of
selected groups and causes in communities of geography and communities of interest. Private
Ancillary Funds (PAFs) often gather families and generations. And giving of goods and time from both
households and companies provides direct and targeted support of shared needs. Giving is becoming
less private, more social and more experiential on many levels.

This trend is particularly evident in the areas of giving collectives, workplace giving, crowdfunding and
digital giving.

Use of information and communication technologies (ICT)

ICTs are changing the ways we give, ask and communicate. ICTs are changing the means by which
donations are paid, the approaches through which donors are asked for, and engaged in, support and
the ways in which we acknowledge and discuss giving. Online volunteering and advocacy have
emerged as new dimensions of support for nonprofit organisations (NPOs) and causes, unrestricted
by geography or distance. Platforms for donating and sharing goods and services and for evaluating
charities are rapidly expanding and evolving. Use of big data is also starting to improve our
understanding of philanthropy and support more effective evaluation and strategic planning. It also
presents challenges for cybersecurity and privacy.
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This trend is particularly evident in the areas of digital giving, big data, crowdfunding, and nonprofit
fundraising.

Diversity

Giving and volunteering potentially is for everyone, regardless of age, gender or cultural background.
There have been rapid changes in understanding who are givers and receivers of philanthropy. A
much broader and more inclusive interpretation of ‘giving’ is redefining the traditional concept of
philanthropists as an elite group. Practices and examples of giving from many cultures in Australia are
expanding awareness of philanthropy, reflecting Australia’s changing population demographics.
Younger donors are influencing the ways in which giving and volunteering are perceived and are
linked with an increasingly international perspective on philanthropy. Practice appears to be
outstripping research, with relatively limited reliable evidence available about many of these
developments.

This trend is particularly evident in the areas of cultural diversity, in-kind giving, volunteering and
everyday givers.

Hybrid arrangements

A final trend is the growth of hybrid arrangements that both mediate, and benefit from, giving and
volunteering. Hybrid forms transgress traditional boundaries between sectors and traditional
conceptions of market and civic engagement. The boundaries between for-profit and for-purpose are
blurring, with the space between the two increasingly occupied by a complex array of organisational
types that have multiple missions and employ multiple delivery strategies. These new arrangements
include social enterprises, more varied uses of micro-finance, social impact investing and benefit
corporations. Some of these arrangements contest traditional definitions of giving and volunteering.

This trend is particularly evident in the areas of nonprofit fundraising, giving collectives, in-kind giving,
business giving and social enterprises.

Contribution to the literature

This report itself makes a contribution to the professional literature on giving and volunteering in
Australia. While there is significant academic research into the nonprofit sector taking place across
Australia’s universities, there is little research that looks at the landscape of giving and volunteering at
a particular point in time and then make comparisons with previous data. This synthesis of publicly
available knowledge of the practices of giving of money, time, expertise, advocacy and other
resources marks a turning point in our understanding of Australian giving and volunteering.

This report also makes a contribution to the practice of giving and volunteering, particularly for
nonprofit and charitable organisations. Professionals in the nonprofit sector have daily access to a
flood of information covering all aspects of their operations. These reviews, in particular the
summaries and the recommended reading lists, provide a reliable and impartial source of information
for managers, board members, paid staff and volunteers of NPOs.

Limitations
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Like most literature reviews, there are some limitations to this report.

The issues canvassed in this set of reviews are prescribed by the terms of the Giving Australia 2016
project. As such, there will be some aspects of the broader literature relating to giving and
volunteering not included.

Second, the report is necessarily restricted to the available literature at the time of writing in late
2015. The literature is subject to gaps, and scholarly sources are not typically published until some
time after the period to which they relate. We have drawn on both scholarly and professional sources
to present a comprehensive analysis. One of the aims of the literature review was to identify
significant gaps in the evidence so these could be addressed through the Giving Australia 2016 data
collection and by other future research and data collection.

In summary

This literature review report was prepared to provide direction for the data collection phase of the
Giving Australia 2016 research project. This version is the full literature review. A summary with
recommended reading lists at the close of each of the 19 chapters is also available and provides the
highlights of the full literature review. It is also available for free download as a public document as
part of the series of reports from Giving Australia 2016.
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Glossary

Ancillary fund: a legal structure which can be used to establish a tax-deductible foundation. There are
two types of ancillary funds: Private Ancillary Funds and Public Ancillary Funds.

Baby Boomers: the demographic cohort born during the post—World War Il baby boom, approximately
between the years 1946 and 1963.

Bequest: a gift of property to a person or organisation in a Will. In common usage, the term bequest is
used to include gifts of money. Consequently, both bequest and legacy are generally understood to
mean any gift in a Will.

Big data: the concept of big data has been attributed to Laney’s (2001) construct, which identified
three dimensions of big data and its management of the:

= variety of data formats that render data coordination challenging

= velocity -- related to the speed at which data are generated by interactions and can be used to
support interactions

= volume -- related to the breadth and depth of data available about contemporary transactions.

Business and community partnership: a collaborative arrangement (formal or informal) between a
business and non-related community organisations, institutions, government bodies or individuals for
mutually beneficial outcomes and social impact. Such an arrangement involves the voluntary transfer
of money, goods or services in exchange for strategic business benefits, such as improved staff
expertise, wider networking, enhanced community reputation and/or other quantifiable benefits.

Business giving: the giving of money, goods or services to community organisations by a business. See
also: Corporate community investment (CCl), Corporate social responsibility (CSR), Corporate
philanthropy.law co

Charitable purpose: a nonprofit purpose for the public good, including: relieving poverty or sickness or
the needs of the aged, advancing education, advancing religion and other purposes beneficial to the
community.

Charity: in its broadest sense charity is the practice of benevolent giving. Charity can also be used to
describe an organisation that exists for altruistic purposes such as supporting those who are
disadvantaged. Further information on the legal definition of charity can be found in Philanthropy
Australia’s online glossary (link provided at the end of this section).

Community foundation: independent philanthropic organisation working in a specific geographic area
which, over time, builds up a collection of endowed funds from many donors in the community,
provides services to the community and its donors, makes grants and undertakes community
leadership.

Contingent bequest: a gift under a Will which depends on a specified event happening.

Corporate citizenship: see Corporate social responsibility.
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Corporate Community Investment (CCl): activities associated with corporate philanthropy,

underpinned by business case thinking and practice, and which entail mutual benefit (Centre for
Corporate Public Affairs and Business Council of Australia 2007).

Corporate foundation: generally refers to a trust established to make grants to NPOs or individuals or
to carry out charitable purposes, and which derives the majority of its income from a profit-making
company.

Corporate philanthropy: any voluntary nonreciprocal transfer of funds or resources from a business to
another entity.

Corporate social responsibility (CSR): treating the stakeholders of the firm ethically or in a responsible
manner (Hopkins 2003). Stakeholders include staff, customers and investors. CSR can encompass
making safe products, ensuring responsible practice through the supply chain, as well as contributing
more generally, beyond what might be considered core business, to community wellbeing.

Corporation: a business with more than 1,000 employees.

Corpus: the original gift and ongoing principal that forms the asset base from which a foundation
operates.

Crowdfunding: the collective cooperation, attention and trust by people who network and pool their
money and resources together to support efforts initiated by other people or organisations: ‘Modern
crowdfunding leverages Internet technology and various social networking platforms to link the
financial resources of online communities (the crowd) with individuals and organisations that seek
funding (crowdsourcers)’ (Clarkin 2014, 194).

Crowdsourcing: occurs whesd/kjfbsfdgn ‘(a) an actor (individual, team or organisation) tasks external
sources with solving a problem or executing a task and (b) the actor, identifies these sources
(individuals, teams or organisations) through a call broadcast to a crowd’ (Bauer and Gegenhuber
2015, 663).

D5: a US coalition to advance diversity in the philanthropic field (D5 Coalition 2014).
Decedent: a deceased person.

Deductible gift recipient (DGR): entity endorsed by the Australian Taxation Office as eligible to receive
tax-deductible gifts.

DGR1: DGR endorsed under a category in Item 1 of the table in section 30.15 of the Income Tax
Assessment Act 1997 (Cth), rather than Item 2. DGR1s are often referred to as ‘doing DGRs” —
organisations that carry out charitable works and use tax-deductible donations to fund these
activities. DGR2s are ‘giving DGRs’ — ancillary funds (such as PAFs and PuAFs) which distribute funds to
DGR1 organisations to support them in carrying out their charitable purpose.

Diaspora philanthropy/giving: is characterised by: ‘Charitable giving from individuals who reside
outside their homeland, who give for public benefit, give to causes or organisations in that country
and maintain a sense of identity with their home country’ (Johnson 2007, 5).
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Distribution: a generic term for assets transferred from an estate to a beneficiary of a Will. Also used

for grants made by a foundation.

Donations: unconditional voluntary transfers of money, goods or services to community organisations,
institutions, government entities, or individuals, in which the donating organisation is not obliged to
receive anything in return. These transfers would not form part of the commercial operations of the
donor.

Estate: the total amount of a person’s assets (property, entitlements and obligations) at the time of
death.

Estate tax: a tax levied on the assets of a deceased estate before they are distributed to beneficiaries.
(See also Inheritance tax.)

Family foundation: a descriptive term used to refer to private foundations that have been established
by a family. They are either run by family members or managed by members of the original donor's
family with, in most cases, second or third generation descendants serving as trustees or directors on
a voluntary basis.

Family provision: the term used in Australia for provision made for family members in a Will.

Financial assets:assets that are potentially available for investment — financial assets exclude the
family home, consumer durables (purchased items such as cars or jewellery that are expected to last
for some time) and collectables.

Formal volunteering: volunteering activity which takes place through nonprofit organisations or
projects and is undertaken for the benefit of the community and the volunteer, of the volunteer’s
own free will and without coercion, for no financial payment, in a designated volunteer position
(Volunteering Australia 2009).

Foundation: 'foundation' has no precise legal meaning, but in philanthropic terms, ‘foundation’ usually
refers to a trust designed to make grants to charities or to carry out charitable purposes. It may also
be used to refer to a charitable organisation, or to a fund that exists to provide ongoing support to a
particular organisation.

Fund: a legal vehicle which manages and/or holds trust property to make distributions to other
entities or persons.

Generation X: the generation born after the Western post-World War Il baby boom. Generally agreed
to be those born from the early 1960s to the early 1980s.

Generation Y: the generation following Generation X (see above), also known as Millennials. Generally
agreed to be those born from 1980 to 1995.

Giving circles: groups of people who pool their donations and jointly decide how to allocate them.

High-Net-Worth-Individuals (HNWIs): a term used in the wealth management industry to describe
individuals with investable assets exceeding USS1million and/or legally-constituted charitable entities
(trusts or foundations) that typically either donate funds and support to other organisations, or
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provide the source of funding for their own charitable purposes (Note: ultra-high-net-worth-

individuals (UHNWIs) are those with investable financial assets in excess of US$30 million). In an
Australian context, investable financial assets include superannuation.

Identity-based funds: these funds are a collective investment by a community made up from solicited
donations and contributions from community donors which are then redistributed to organisations
and individuals within the community (W.K. Kellogg Foundation 2012).

In-kind giving: the giving of goods and services in support of a charitable purpose.

Informal volunteering: ‘time willingly given for the common good and without financial gain, taking
place outside the context of a formal organisation’ (Volunteering Australia 2016).

Inheritance tax: a tax levied on the value of assets that a person inherits from a Will. Inheritance tax is
levied on an individual beneficiary once they have received the assets. (See also Estate tax).

Intestate: when a person dies without a valid Will. The property of an intestate estate passes by the
laws of succession rather than by the direction of the deceased.

Investable assets: synonym for financial assets. (See Financial assets).
Large business: a business employing 200 or more people.

Legacy: a gift of money to a person or organisation in a Will. In common language, the terms legacy
and bequest are used interchangeably and are generally understood to mean any gift in a Will.

Middle donors: middle level donors can mean different things to different organisations depending on
their size and scope. For some it may be donors over $S500 or $1,000.

Millennials: people born between 1980 and 1995 (also known as Generation Y).

Nonprofit organisation: an organisation that does not operate for the profit, personal gain or other
benefit of particular people. This can include people such as its members, the people who run it or
their friends or relatives (note that nonprofit is referred to in different ways such as ‘not-for-profit’
and ‘third sector’).

Payroll giving: regular donations by employees from pre-tax salary to charities and other NPOs (The
Australian Charities Fund 2010).

Pecuniary legacy (bequest): a fixed sum of money expressed as a gift in a Will.

Peer-to-peer fundraising: a multi-tiered approach to crowdfunding, whereby individuals can fundraise
on behalf of a cause by sharing his or her fundraising page with friends, family and community
members for donations.

Philanthropy: defined by Philanthropy Australia as: ‘The planned and structured giving of money, time,
information, goods and services, influence and voice to improve the wellbeing of humanity and the
community’. The term is derived from the Ancient Greek philanthropia: love of mankind.
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Post mortem: a Latin term meaning ‘after death.” It used to refer to a transfer or gift made from a

person’s Will after their death.

Private Ancillary Fund (PAF): a form of private charitable trust to which a close group of individuals,
(often a family) and other Australian taxable entities can make tax deductible donations. PAFs can
only make distributions to organisations designated as ‘DGR1’ (see DGR1, above). PAFs need to have a
formal investment plan and to distribute at least 5% of their corpus value each year. PAFs superseded
Prescribed Private Funds in 2009.

Pro bono: is defined by the Law Council of Australia to include situations where:

= alawyer, without fee or without expectation of a fee or at a reduced fee, advises and/or
represents a client in cases where:
= aclient has no other access to the courts and the legal system, and/or
= the client’s case raises a wider issue of public interest, or
= the lawyer is involved in free community legal education and/or law reform, or
= the lawyer is involved in the giving of free legal advice and/or representation to charitable
and community organisations (Law Council of Australia 1992, 1).

Probate: the process of proving that a document is the person’s valid Will, registering it with the court
and granting the right for the person’s estate to be managed and settled.

Professional advisers: includes lawyers, accountants, stock brokers, insurance agents and financial
advisers.

Public Ancillary Fund (PuAF): the name given to a form of charitable trust to which the public are able
and invited to contribute tax-deductible donations. A Public Ancillary Fund is required to be operated
in a public manner for public benefit and must make distributions only to other entities endorsed as
‘DGR1’ (see DGR1, above).

Professional development: the advancement of an employee’s skills and capabilities relating to a
particular profession through continued education and training.

Public affairs: engagement by an organisation with the wider community, including government,
media, communications, and corporate social responsibility.

Shared economy: a ‘social exchange where people have spare capacity, goods or services without
requiring financial compensation’ (Barrett 2015, 13) often involving ‘new business models (platforms)
that uproot traditional markets, breakdown industry categories, and maximise the use of scarce
resources’ (Allen and Berg 2014, 2).

Shared value: ability to identify and collaborate profit and nonprofit boundaries for mutually beneficial
outcomes (Porter and Kramer 2011).

Skills-based volunteering: the volunteering of skills that involve using individual or collective corporate
expertise to support the work of a community group. It typically involves applying or transferring
individual or organisational skills.
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SMEs (Small and Medium Enterprises): businesses employing less than 200 people, including non-

employing businesses (ABS 2001).

Social capital: a concept based on the idea that social networks (relationships) have value and that the
collective value of social networks inform inclinations towards reciprocal giving (Harvard University
n.d.).

Social enterprise: organisations that are led by an economic, social, cultural or environmental mission
consistent with a public or community benefit; trade to fulfil their mission; derive a substantial
portion of their income from trade; and reinvest the majority of their profits/surplus to the fulfilment
of their mission (Barraket et al 2010).

Social impact: the net effect of an activity on a community and the wellbeing of individuals and
families (CSI 2016).

Social media: technology-based tools that allow people and organisations to create, share or
exchange information in a highly interactive, online environment.

Sponsorship: a business marketing activity involving the transfer of money, goods or services to non-
related community organisations, institutions, government bodies or individuals in exchange for
advertising or promotional benefits. Any such arrangements would form part of the commercial
operations of the business.

Strategic philanthropy: giving that is focused on a tightly defined program of grants, defined also by
exclusion (what not to fund). Grants typically address the causes not the symptoms of problems (Katz
2005).

Testamentary: referring to a Will.

Testamentary freedom: the notion that Will-makers (testators) should be free to determine what to
do with their estate assets.

Testate: when a person dies having made a valid Will.

Third party platforms: an online giving platform that is operated by a third party (i.e. other than the
NPO’s own website).

Transparency: (behaviour) the practice of openness and accountability through the intentional
communication and sharing of information.

Venture philanthropy: giving that is focused on building the capacity of organisations, infrastructure
and skills development. The emphasis is on supporting organisations rather than individual projects.
Funders typically provide expertise as well as money, and build a long-term and closer relationship
with grantees, where there are clear and jointly-defined goals and expectations of performance (Katz
2005).

Volunteering: time willingly given for the common good and without financial gain (Volunteering
Australia 2015).
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Volunteering infrastructure: a network of local, state and national volunteer centres dedicated to
promoting volunteering (Volunteering Australia 2008).

Will: a legal document expressing how a person wishes to distribute their assets after death.
Will-maker: a person who makes a Will.

Workplace giving: philanthropic contributions of money (payroll giving, employer matching donations,
workplace fundraising, employer grants), time, skills and in-kind support by employees and their
employers (Australian Charities Fund 2013).

Workplace volunteering: formal arrangements and infrastructure developed by an employer to enable
its employees to volunteer their time and skills to a community service organisation.

See also Philanthropy Australia’s Glossary at http://www.philanthropy.org.au/tools-
resources/qglossary/
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Abbreviations

All or Nothing

Australian Bureau of Statistics

The Australian Centre for Philanthropy and Nonprofit Studies

Australian Charities and Not-for-profits Commission
Australian Charities Fund

Behavioural Insights Team

Chief Executive Officers

China Foundation Center

Committee Encouraging Corporate Philanthropy
Corporate Social Responsibility

Cross-sector partnerships

Culturally and linguistically diverse
Development directors

Donor-advised fund

Employee Volunteer Programs

Employee Volunteering and Giving Programs
Environment, social and governance programs
Ernst & Young

Fundraising Institute Australia

Fundraising Regulation Standards Board
Global Financial Crisis

Gross Domestic Product
High-net-worth-individuals

Institute of Fundraising

International Classification of Non-profit Organisations

AoN
ABS
ACPNS
ACNC
ACF
BIT
CEOs
CFC
CECP
CSR
CSPs
CALD
DDs
DAF
EVPs
EVGPs
ESG programs
EY

FIA
FRSB
GFC
GDP
HNWIs
loF

ICNPO
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International Corporate Volunteering

Keep it all

London Benchmarking Group
Marks & Spencer
Non-government organisations
Nonprofit organisation
Not-for-profit

Organisation for Economic Co-operation and Development
Peer-to-peer

Philanthropy Classification System
Private Ancillary Funds

Public Ancillary Funds

Small and Medium Enterprises
Social Venture Partners

United Kingdom

United States

Ultra-high-net-worth-individuals
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LBG

M&S

NGQOs
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PCS
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How is this report structurede

For the purposes of this report, subject areas of giving and volunteering were allocated among the
research team. Individual authors then researched a particular area of giving guided by a set of

common questions.

The reviews provide a background on the subject, a review of recent research, where available; and
the identification of current and emerging key issues in an Australian and international context. The
following guiding areas of inquiry are used in each of the reviews:

= theories/definitions/datasets (key authors)

= international context

= Australian context, and

= key issues, latest research and emerging trends.
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Chapter 1: Volunteering engagement

Dr Christopher Baker

Centre for Social Impact, Swinburne University of Technology
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What is volunteering?

Volunteering is an activity that belongs to a broader cluster of helping behaviours (Wilson 2000) and
generally refers to ‘time willingly given for the common good without financial gain’ (Volunteering
Australia 2015, 2). Existing research on volunteering indicates that motivations and influences that
inform volunteering engagement are diverse and highly subjective (Bekkers 2010; Dittrich and Mey
2015; Einolf and Chambré 2011; Gray, Khoo and Reimondos 2012; Manning 2010; Taniguchi 2006).
Previous studies indicate that gender, age/life stage, education level, cultural background and religion
are key factors that influence the type and amount of volunteering engagement (Dittrich and Mey
2015; Einolf and Chambré 2011; Gray, Khoo and Reimondos 2012; Lyons and Nivison-Smith 2006a;
Manning 2010; Wang and Graddy 2008).

Insights intfo volunteering behaviour trends

Volunteering habits change over time and different types of volunteering are more common among
certain age, life stage, income, education, gender and religious groups (Dittrich and Mey 2015; Einolf
and Chambré 2011; Gray, Khoo and Reimondos 2012; Lyons and Nivison-Smith 2006a; Manning 2010;
Wang and Graddy 2008). Research also indicates that people are more likely to volunteer if they are
regular religious practitioners or if their partner also volunteers (Lyons and Nivison-Smith 20063;
Manning 2010; Wang and Graddy 2008). Although volunteering does not traditionally involve financial
reimbursement for the volunteer, volunteers are likely to receive other benefits for their generosity
(Wilson 2000), such as capacity building, knowledge acquisition or personal growth.

There has been some conjecture among existing studies about the influence of gender on
volunteering. In particular, findings on the influence of gender on motivations, volunteering activity
choices and time spent volunteering have been disparate (Bekkers 2010; Dittrich and Mey 2015;
Einolf and Chambré 2011; Gray, Khoo and Reimondos 2012; Manning 2010; Taniguchi 2006). Some
studies report higher rates of volunteerism among women (Manning 2010), while others indicate that
men are more engaged in volunteering activities (Bekkers 2010; Dittrich and Mey 2015; Hartmann
and Werding 2012). Allowing for national and cultural differences, attempts have been made to
explain this conjecture by considering other variables. In comparison, there is a stronger collective
consensus within the existing literature regarding type of volunteer work and gender, with
corroborated indications (in both international and local contexts) that women are more likely to
volunteer in ‘caring’ roles, such as with the elderly (Dittrich and Mey 2015).

Age is consistently identified as an important factor when it comes to how and when people give. A
singular focus on older volunteers has been of particular interest in Australian volunteering studies
(Taghian, D'Souza and Polonsky 2012; Warburton and McDonald 2009; Warburton and MclLaughlin
2005; Warburton and Stirling 2007). The consensus is that volunteer rates decline with age but the
percentage of time given increases (Gray, Khoo and Reimondos 2012; Taghian, D'Souza and Polonsky
2012; Warburton and MclLaughlin 2005). It has also been found that volunteering can promote social
connectedness and quality of life in older people (Taghian, D'Souza and Polonsky 2012).
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International context

There are a number of global trends in volunteering. While acknowledging that there are always
unique features of volunteering within every country, Merrill (2006) analysed data on volunteering
trends from nine different countries (including Australia) in order to uncover common themes,
including:

= time pressures associated with juggling volunteering with paid work and personal life

= ambiguity and uncertainty about the definition of volunteering

= programs emerging in several countries (in particular Australia, the United States (US),
Canada, Europe and some Asia Pacific countries), due to the recognition of an ageing
population, that either engage older individuals in volunteerism or provide care for this
group

= indications of the need to develop more pluralistic approaches to engage individuals with
more diverse backgrounds, skills and abilities in volunteering work

= the need to recognise the broader social benefits of volunteering, such as the role of
volunteering in promoting social capital through reciprocity and community engagement,
and

= recognising that using information technology, such as internet platforms, in volunteering

can facilitate exceptional innovation and/or overcome isolation.

Understanding these global trends and challenges is important if the third sector and government are
to predict and/or influence the trajectory of volunteering activities and civic engagement.
International studies have also explored the influence of gender, education, religion and age on
volunteering, along with motivations behind volunteering engagement. Several studies have utilised
data-sets from larger, national studies on giving and volunteering. Religion and gender are two of the
key variables consistently found to influence volunteering. Research into the former reveals a
corroborated consensus that religiosity is associated with increased volunteerism (Manning 2010;
Wang and Graddy 2008).

International volunteering: case studies

The 2013 General Social Survey studied trends in giving, volunteering and participating in Canada
(Turcotte 2015b). Results indicate overall volunteer participation rates of 44% among individuals aged
over 15. This involved a drop from 47% participation in 2010, although the total hours volunteered
remained stable (Turcotte 2015b). While this study indicates that Canadians aged 15-19 are those
most likely to engage in volunteering activities, results reveal that overall volunteers are becoming
older. The largest decline occurred among those aged 35—44, decreasing from 54% in 2010 to 48% in
2013 (Turcotte 2015b). More recently however, the 2014 General Social Survey summary results
found the 15-17 age group were more likely to volunteer (42%).

Gender has also emerged as a common influence on volunteerism. Using data from the National
Survey of Midlife Development in the US (MIDUS) 1995 — 96, Taniguchi (2006) looked at the effects of
employment and family work on volunteering among Caucasian adults, and how these effects differ
between genders. It was reported that level of employment, such as part- or full-time, did not
significantly influence volunteering habits (Taniguchi 2006). Although there was no significant
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difference in volunteerism between part- or full-time employment, unemployment was associated

with a decrease in volunteering. Among women, engagement in full-time work was negatively
associated with volunteering (Taniguchi 2006).

The intersecting influence of gender and religion on volunteerism has also been explored (Manning
2010). Manning (2010) utilised secondary data from the 1992 iteration of the US Health and
Retirement Study (HRS), a survey designed to capture changes in labour force participation during the
end of working life (University of Michigan 2015). The HRS is a longitudinal study, repeated every two
years (University of Michigan 2015). The 1992 HRS surveyed 12,000 people aged between 51 and 61.
Manning’s analysis emphasises the heterogeneity of determinants that influence volunteering. Key
findings were that women were 15.8 times more likely to volunteer in later life, and also likely to
volunteer more hours, and gender was a stronger predictor of volunteering in later life than religion
(Manning 2010). Due to Manning’s reliance on a dataset greater than 10 years old these findings may
not accurately reflect volunteering trends today. Data from a more recent HRS survey could be
analysed to determine this. While statistics presented by Manning are likely to have changed since
1992 other studies do support the general contention that gender influences the type of volunteering
individuals engage in (Dittrich and Mey 2015; Gray, Khoo and Reimondos 2012; Manning 2010).

In another study conducted in the US, Wang and Graddy (2008) examined the influence of social
capital on charitable giving to both religious and non-religious organisations. The study utilised
secondary data from the 2000 Social Capital Community Benchmark Survey. Social capital was found
to foster charitable giving, with individuals with more diverse social networks giving more to religious
and non-religious networks, highlighting the importance of trust and social connections in
determining volunteering behaviour (Wang and Graddy 2008). Different reasons for religious and
secular (non-religious) giving were also observed in the study. Religiosity, marital status, number of
children, general happiness and home ownership were found to impact on religious giving, but not
secular giving.

Dittrich and Mey (2015) studied trends in volunteering for charitable organisations in Germany.
Analysis of data from a large-scale, online survey indicates that men donate more time to regular
volunteering than women, but that women volunteer more frequently with the poor and elderly.
Large household size was also found to negatively impact on regular volunteering participation
(Dittrich and Mey 2015), whereas having children was found to have a positive influence on
volunteering participation rates (Dittrich and Mey 2015).

MacNeela (2008) and Bekkers (2010) examined motivations for initial and sustained volunteering
engagement from a psychological perspective. The study by MacNeela involved interviews with 26
volunteers engaged in work with nonprofit health and social care services. Data analysis indicated
four primary themes of volunteering: initial motives, connections to organisations and causes,
benefits, and challenges. Both benefits and challenges were found to be significant motives in
volunteering. Benefits that volunteers reported included enhancing their self-esteem through
organisational involvement. Bekkers (2010) conducted a study into the social and psychological
incentives of giving and volunteering, as well as the personality characteristics associated with these
activities within Dutch society. This study analysed data from the 2000 edition of the Family Survey of
the Dutch Population. Results indicated that women, young people, those with higher education
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levels, Catholics, individuals earning a lower hourly wage, those living outside of urban environments,

and self-reported extroverts were most inclined to show intentions to volunteer (Bekkers 2010).

Limited research has been conducted on volunteering trends among immigrants. Cattacin and
Domenig (2014) conducted 44 interviews with transnationally mobile people in Switzerland in an
attempt to discover motivations that inform volunteering activity. Results show that associations
played a significant role in promoting inclusion for participants in their new living place (Cattacin and
Domenig 2014). Three key motivational themes that can influence volunteerism in transnationally
mobile individuals were identified: instrumental motivation to access rights and material
opportunities, such as employment opportunities or knowledge/information; subjective motivation as
a reflection of personal identity and values; and social motivation to be united with like-minded
individuals in helping activities in ways that are both individualising and generalising (Cattacin and
Domenig 2014).

Hartmann and Werding (2012) analysed data from the European Social Survey to study the
relationship between two major forms of charitable giving: donating money and giving time
(volunteering). The results indicated that the giving of time may precede the giving of money, acting
as a screening mechanism whereby donors determine the ways in which their financial contributions
could be used (Hartmann and Werding 2012). The results of this study also suggested that men are
more likely to volunteer than women, though they are less likely to donate money. Employment
status and average or higher income were associated with increased rates of donating both time and
money (Hartmann and Werding 2012).

Australian context

In Australia volunteers donate their time across a broad variety of sectors, such as emergency
services, human rights, community services and animal welfare (Volunteering Australia 2008).
Volunteering in Australia is sustained by what is termed the ‘volunteering infrastructure’, a network of
local, state and national volunteer centres dedicated to promoting volunteering (Volunteering
Australia 2008). In Australia the volunteering infrastructure designed to sustain and promote
volunteering includes volunteer managers working in volunteer-involving organisations, networks of
local and regional support organisations, supported by their state and territory peak bodies, and
national umbrella groups such as Volunteering Australia, Conservation Volunteers Australia,
Indigenous Community Volunteers, the Australian Emergency Management Volunteer Forum and
others.

Key findings on volunteering in Australia

Age, life stage and gender are indicated to significantly impact on both time spent volunteering and
the type of volunteering individuals engage in. Australian research reveals that those aged between
34 and 44 have become the most engaged age group in volunteer work (Gray, Khoo and Reimondos
2012; Volunteering Australia 2012). This is despite an overall decline in volunteering rates between

1995 and 2014 from 36% to 31% in those 18 years and over (Australian Bureau of Statistics 2015b).

The study of trends among older volunteers in Australia has also revealed specific benefits of
volunteering for this population group (Gray, Khoo and Reimondos 2012; Taghian, D'Souza and
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Polonsky 2012; Warburton and McDonald 2009; Warburton and MclLaughlin 2005; Warburton and
Stirling 2007). For example, numerous studies have corroborated that volunteering promotes social
inclusion and quality of life for elderly people (Taghian, D'Souza and Polonsky 2012; Warburton and
McLaughlin 2005). Warburton and McLaughlin (2005) studied informal volunteering among older

volunteers, which includes the giving of time within communities and/or families. The results of this
study indicate that informal volunteering among older individuals can be associated with
strengthened intergenerational relationships (Warburton and McLaughlin 2005).

The nonprofit or third sector is undergoing processes of transformative change that are influencing
changes in the structure and organisation of volunteering activities (Warburton and McDonald 2009).
For older volunteers who may be accustomed to more traditional volunteering structures this may
prompt the need to transition to a new third sector order. Warburton and McDonald (2009) identified
two ‘institutional orders’: the traditional or ‘charity’ model, and the ‘new’ social enterprise model.
Findings show that older, traditional volunteers struggle to make the transition to the new
institutional order (Warburton and McDonald 2009). It has been indicated that a range of actions are
likely to assist older volunteers with the transition into newer third sector models, including rejecting
ageist practices and cultures, willingness to offer capacity building, and willingness to work
collaboratively to facilitate the capacity building process (Warburton and McDonald 2009).

Gender and age intersect in older-age volunteers (55+), with the gender difference in volunteers
being negligible; however, 75+ year old men are 1.81 times more likely to volunteer than females in
this age group (Warburton and Stirling 2007). In older age the relationship between volunteers’
employment status, educational level and income level and volunteer rates becomes less significant
(Warburton and Stirling 2007). Instead, other socio-structural variables, such as poorer health and
non-English speaking background appear related to reduced volunteerism (Warburton and Stirling
2007). Gray, Khoo and Reimondos (2012) also investigated trends in volunteerism for different types
of organisations during different life stages. This research revealed that age and life-course stages
influence not only the amount of time people spend volunteering but also the types of organisations
in which people volunteer (Gray, Khoo and Reimondos 2012). Gray, Khoo and Reimondos (2012) also
reported that younger adults were more likely to volunteer for religious groups.

Cultural background impacts volunteering and religious people are more likely to volunteer for
community welfare groups. Volunteering in education, training and youth development organisations
is more likely in middle-adulthood, possibly due to the increased likelihood of having young children
at this time. Married couples have higher rates of volunteering, especially when both partners
volunteer. Part-time work increases chances of volunteering in education or youth development
spheres. The level and type of education also impacts on volunteering. Sport and recreation
volunteers are more likely to have a diploma or vocational training, with university graduates less
likely to volunteer. Sport and recreation volunteers are also less likely to be religious, but more likely
to be male and aged between 35 and 44. Welfare and community volunteers are more likely to be
female, older, without school-aged children and have a higher level of education and be more
religious than sport and recreation volunteers. The most likely volunteers in education, training and
youth development are women aged 35—44, partnered, part-time workers and somewhat religious
(Gray, Khoo and Reimondos 2012).
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Motivations for volunteering have also emerged as a common theme within this field. Hyde and

Knowles (2013), for example, explored various motivations for volunteerism among young university
students; their findings, arranged by category, include:

= wanting to help others/support the community (29%)
= personal relevance (18%)

= convenience (14%)

= enjoyment (11%)

= development of skills for employment (9%)

= new experiences/raising awareness (6.5%)

= moral, ethical, religious reasons (6.5%)

= personal growth/challenge (3%), and

= belief in organisational values/work (3%).

The generalisability of these study findings is likely to be limited as volunteers were predominantly
single, white and female, identifying as psychology students under 30 years of age.

The relationship between volunteering and religion is complex (Lyons and Nivison-Smith 2006a).
Australian studies show that religion can have either a positive or negative association with
volunteering depending on the level of ‘self-assessed commitment’ (Gray, Khoo and Reimondos 2012;
Lyons and Nivison-Smith 2006a). Using data from the Giving Australia 2005 report, Lyons and Nivison-
Smith (2006b) examined the relationship between religion and volunteering in Australia. Results
indicate that individuals who identify as religious are more likely to volunteer than those who identify
as non-religious. Specifically, individuals who identify as religious and report regular religious practice,
such as attending religious services, were found to be more likely to volunteer, while individuals with
comparatively low external engagement with their religion were less likely to volunteer than non-
religious people (Lyons and Nivison-Smith 2006a, 2006b).

Key issues and emerging trends

Gender, religion, education, age and employment all impact the rate and type of volunteering
(Dittrich and Mey 2015; Einolf and Chambré 2011; Gray, Khoo and Reimondos 2012; Lyons and
Nivison-Smith 2006a; Manning 2010; Wang and Graddy 2008). Although various studies indicate
gender influences volunteering choice and activity there is no clear consensus about the way this
variable influences volunteering (Bekkers 2010; Dittrich and Mey 2015; Einolf and Chambré 2011;
Gray, Khoo and Reimondos 2012; Manning 2010; Taniguchi 2006). While a meta-review of studies on
the influence of gender on volunteering will contribute to this debate it is likely that the findings in
gender-related studies vary due to the interaction with a range of other factors, such as age,
education, employment status, culture and ethnicity.

Australian studies have reported on associations between volunteering and quality of life (Gray, Khoo
and Reimondos 2012; Taghian, D'Souza and Polonsky 2012; Warburton and McDonald 2009;
Warburton and McLaughlin 2005; Warburton and Stirling 2007). Numerous studies have corroborated
that volunteering promotes social inclusion and quality of life among older volunteers in particular
(Taghian, D'Souza and Polonsky 2012; Warburton and MclLaughlin 2005). Conversely, findings also
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suggested that older volunteers may face challenges in transitioning from traditional volunteering
models to the new institutional order (Warburton and McDonald 2009).

The global trends in volunteering identified by Merrill (2006) continue to be dominant patterns in this
arena:

= time pressures associated with balancing volunteer work and other commitments

= lack of consensus about the definition of volunteering

= emergence of programs in several countries that either provide care for an ageing
population or seek to engage them in volunteering

= the need for third sector organisations to develop more pluralistic and inclusive
volunteering recruitment approaches

= capacity of volunteering to promote social capital through community engagement, and

= indications that the use of information technology, such as internet platforms, in
volunteering can both facilitate exceptional innovation and/or overcome isolation.

Continuing to explore these global trends and issues will enable the nonprofit sector and government
to influence the trajectory of volunteering activities and civic engagement. While research on
volunteering engagement among culturally and linguistically diverse (CALD) individuals and their
communities remains scant internationally (Cattacin and Domenig 2014), the work of Volunteering
Australia (as summarised by Madkhul 2007) has helped to ensure that volunteering as it relates to
CALD communities has not been ignored. Nevertheless, in a society where the demographic makeup
is changing fast the need for further research in this field remains. This has been explored further in
chapter 5 of this review.
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